SMM / ADS
Ailina Sabirova

I'm proactive and creative.
don't wait for briefs or guidelines.
| take the lead and make things happen.
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Most importantly

| am a SMM marketer
with a degree in marketing.
So | don't just create content —
| build a system that increases
brand awareness, attracts
customers, and drives revenue.
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Whatl Do

® Instagram & Facebook
account management

® Paid ads (Meta Ads, TikTok)

® Content creation: Reels, visuals

® Target audience research &
strategy

® Analytics and performance
optimization
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Proffer.ae

Online Real Estate Platform
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PROFFER | Your ONLINE REALTOR IN
DUBAI
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% Sell your apartment in Dubai without agents or extra fees.
" List for free without commission.
@ Agents are no longer needed.
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How to list a property
using your phone

Proffer? -

AND GET
YOUR PROFIT!
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| created
a mascot
brand using Al

REGISTER
NOW

proffer.ae dubai

We actively
used it
Wwhen creating
- Reels




So, What | did?
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1. Developed a content strategy focused on

Reels with real people.

2. Launched and hosted a branded podcast
series.

3. Created a signature Al mascot — Proffer-
man — to strengthen brand identity.

4. Grew the account organically from 68 to
1,600 followers.

5. Set up a Facebook Ads lead funnel —
generated 680 leads at 80 AED each.
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Dubai
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So, What | did?

before after
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1. Completed a full visual

rebranding of the Instagram
profile

2. Developed high-converting
Reels scripts taillored for paid ads

3. Launched a new video format in

targeting, which reduced |lead
cost by 30%




Shef-Babushka

Launching the account
from scratch

shef_babushka.ae v e

Pycckana ega B [lybae I=

17 6 10
posts followers following

[lomaluHas KyxHa B cepaue [1ydas
# bbicTpas nocraeka
HaTypanbHble MHrpeaueHThI
Muwwn B Direct — Bcé pacckaxem!

©O®0 06O

3AKA3 MEHIO OT3blBbl AKUANA TOTOBUM

1.
Brbepure Gimoga
.
Hamumommire HaM B AHPEKT
;.
OxmpanTe HOCTanKyY




So, What I did?
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1. Developed a full visual concept for a
new Instagram profile

2. Created a custom moodboard with
brand colors and typography

3. Designed post templates for a
consistent and appealing feed

4. Designed story visuals and highlight
covers

5. Built a cohesive and recognizable brand
style from scratch
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Shops and flower delivery
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2000+ followers
e @ from a si ngle Reel

2000+ followers from a
single Reel. That's almost
half of the account’s total
followers — 4,430 in total.



Over 300 Reels

for Different Niches

Real Estate
https://www.instagram.com/reel/DKco1N-TVp6/

https.//www.instagram.com/reel/DKDB3pzzfIG/

https://www.instagram.com/p/DKICng1zd92/

https://www.instagram.com/p/DKICng1zd92/

https://www.instagram.com/p/DLhv3_MvvOq/

https://www.instagram.com/p/DKrxwUYv2M-/
https://www.instagram.com/p/DJUVUgAPFks/
https.//www.instagram.com/p/DLHOaZKP_Du/
https://www.instagram.com/p/DJjvu_ePKIC/

Beauty, wellness, medicine
https://www.instagram.com/reel/DAQFsPFtBf6/
https://www.instagram.com/reel/DAasGrYNT7j/

https://www.instagram.com/reel/DAgliqntRs_/
https://www.instagram.com/reel/DAQFsPFtBf6/
https://www.instagram.com/reel/Cxil_RKtGHv/

https://www.instagram.com/reel/CxH8awGNJ19/

Blogging, Podcasts, Online Business

https://www.youtube.com/shorts/H3JXwQwpDrM
https://goo.su/JwWOAOyYN
https://www.instagram.com/reel/DKgiGSbvS-Y/
https://goo.su/UvU3v

https://goo.su/zQQj0
https://www.instagram.com/p/DJcMzR2vg40/

Food, retail, offline businesses

https://www.instagram.com/reel/C2wy9RztKi-/
https://www.instagram.com/reel/C2PwkvNCmyf/
https.//www.instagram.com/reel/DAVSiTIRNANI/
https://www.instagram.com/reel/DBTeqoNRHjv/

https://www.instagram.com/reel/C-kO_FytdLV/
https://www.instagram.com/reel/DFALhyQNwi5/
https://www.instagram.com/reel/DDhbbe6g8Uc/

https://www.instagram.com/reel/DDR4PbIO7ZW/

If you'd like to see more examples, feel free to message me —

I'll send you a selection relevant to your business
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My work
In numbers

| always pay close
attention
to the numbers —
because they are the
true measure
of how effective our
work is




AND GET
YOUR PROFIT!

proffer.ae dubai
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Followers

334 followers from a Reel

Insights

. Buying property in Dubai —

6 May - Duratior

Overview ©®
Views
Interactions

Profile activity

Insights

AND GET
YOUR PROFIT!

Overview ®
Views
Interactions

Profile activity

without agents?

2,985,032

730,019

Insights

2,985,032

687,377

Interactions ®
Likes

Saves

Comments

Shares

Profile activity ®

Follows

Resume Ad
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Insights

Views ®

730,019

174,775

Interactions ®

Likes
Saves
Shares

Comments

Profile activity ®

Follows

Resume Ad
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@proffer.ae
Key results after 3 months
of SMM work

Reach _—
757,962 757,962 + s
(+124.85%) |8

Reach nearly
doubled thanks
to viral Reels

Profile Visits
43,057
(+16.36%)

Over 43,000 users
visited the profile —
consistent growth

In audience interest
throughout the period

Link Clicks
15,674
(+261.12%)

Link clicks increased
3.5x due to a strong
offer and precisely
targeted ads
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GENERATION

Facebook &

hEaellely
Ads Setup

Strategic marketing approach,
not just technical execution

. Audience research & segmentation
. Campaign structure and budget

planning

. Creative testing (static, video,

carousel)

. Lead generation funnels
. Analytics & optimization by key

metrics (CPL, CTR, ROAS)



Lead Generation Ad
Campaign for Online Real
Estate Agency

Meta Lead Generation Campaign Results

The total number
of leads steadily
iIncreased
throughout the
campaign,
exceeding 650 by
the end of June

Lead Cost (USD) - April to June

Cost per lead
dropped more than
threefold — from
$68 in April to $21
in June

Cost per Lead (USD)

CTR Change from April to June

CTR rose from
0.3% to 2.5%,
indicating
improved
engagement and
ad performance

May
Month




